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Fixed Element:
D_ icon 
above is 
replaced with 
formula D_
logo on cover
page only

Category

Header
38.5 Bitter

Underscore
branding 
element
bleeds o� 
left

Layout:
Note the use of horizontal 
and vertical thirds and adherence
to columns, for instance shark
is focal point on lower 
right-hand quadrant 

Image use:
We use imagery relevant to exhibit, in this case a 
Midjourney generated shark image. This could also
be more abstract (see 3d Map Fact Sheet for
example using Midjourney relief map texture).

Image treatment:
On covers we use a line pattern setting on halftone 
mode combined with overlay of our sense elements.
Other treatments throughout include “deep etched” 
objects to complement use of white space, or overlays.



Attract and engage 
visitors with a 
Virtual Pledge Wall_

 The Pledge Wall strives to invite visitors to become 
part of the collective sustainability effort by asking them 
to commit to a small (or big) smart living goal in their 
personal life. 

The exhibit also aims to probe visitor knowledge after 
having experienced your accompanying sustainably driven 
exhibition and collect this data via an online system. 
This will allow the institution to understand and 
quantify the impact of the experience on visitors. 
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Image treatment: Where possible we use deep 
etching to complement use of white space. This feeds 
into photography guidelines in CI guide and brie�ng 
photographers - photos of exhibits set against a white 
backgdrop allow �exibility on clean layouts. 

Image treatment: See also ‘3d Map’ Fact Sheet for a 
variation on this, where the exhibit is deep etched and 
overlaps a grey panel. Some exhibitis cannot be deep 
etched. In which case it is permissable to place the 
image within a picture box.

Baseline
Grid:
15pt

Leading
on

Bodycopy

Header

Primary Columns x 6

Fixed Element:
D_ icon 
Used on most 
layouts

Secondary Columns - optional, designer discretion
(Mostly allows for some �exibility with paragraphs) 

Layout Guidelines
Fact Sheets

Third

Third - Vertical Third - Vertical 
Footer Area Free of content, except 
“Fixed Element”, the runner (page number)

Fixed Element:
Web address 
and page number.  
Used on most 
layouts

Bodycopy:
Source Sans 
Pro Light. 
Max width 2  
columns, sitting 
on the baseline 
grid. Size Min 
10 pt (unless 
inset copy or 
descriptors). 
15 pt leading.    

5.7mm, tab on 
�rst paragraph.

Note usage
of green 
underscore. 
We create 
contrast by 
bolding key 
words 
(optional), 
usually at the 
start of the 
paragraph, 
for emphasis, 
or on titles 
within copy. 

Headlines: On 
content pages 
we use either 24 
pt. for longer 
headlines, or 28 
pt for shorter. 
Bitter Font.  
Note green 
underscore



Help commit to a better enviroment 
with The Virtual Pleadge Wall_
The touchscreen will ask visitors to leave their smart living “handprint” by making a commitment 
to improve their environmental “footprint” . 

This will take place in five steps: 
1. Visitors place their hand on a plate next to the screen with an outline of a human hand 
 and a call to action. This will activate the user dialogue on the screen.
2. They are then asked a few questions around content covered in the exhibition and feedback. 
3. Finally, the system proposes goals the visitors could achieve to improve their footprint.   
 Alternatively, they can type in an action which is not on the list. 
4. Visitors are being asked to customize their handprint and offered to leave their 
 email address.
5. Finally, the handprint will be added to other existing pledges made by visitors, 
 all visible on the screen.
 
Software design includes:
•  Hand activation mechanism  • User interface design  • Visitor survey commitment dialogue
•  Registration dialogue and handprint customisation  • Online reporting dashboard to review  
 survey results 

On the formula D_ Data Portal, the staff will be able to see the data collected by the survey. 
Once on the portal, it will be possible to choose a date range of which the data will be given. A 
table then appears with the name a nd age of the visitors who took the survey and the result of 
the survey: which exhibit they interacted with and if they answered right, wrong or not answered.
This data can be exported as a csv and read on excel or another software. 
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���� Hand Print Sensor
��� 55” HD Touchscreen

The Virtual Pledge Wall
 The Virtual Pledge Wall strives to invite visitors to 
become part of the collective sustainability effort by asking 
them to commit to a small (or big) smart living goal in their 
personal life. 

The exhibit also aims to probe visitor knowledge after 
having experienced your accompanying sustainably driven 
exhibition and collect this data via an online system. This 
will allow the institution to understand and quanitfy the 
impact of the experience on visitors. 
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YOUR SMART LIVING

HANDPRINT

TBC

TBC

Illustration: We employ a technical diagram style 
which feeds into infographics or spot illustrations. 
We keep line widths (0,7pt and 0,4 pt, round caps) 
consistent when scaling. On fact sheets we use one 
main isometric view, and a smaller side view.

The use of the brand green is subtle, linking the 
numbers on the illustration to the numbers on the key. 
Halftone pattern should remain consistent across 
di�erent size illustrations and across Fact Sheets.

Layout:
Note the image panels bleeding o� far right hand side  
of layout. This anchors the layout down and makes
for a slightly more interesting layout. Illustrated
elements can also convey the “deep etched” 
technique used on photos, by overalpping panels 

Colour Usage:
10% grey can be used on these panels. 
We use the blue colour in moderation across 
collaterals. In the fact sheets it is reserved for these Key 
panels, divider pages and back page.



The Virtual Pledge Wall

The Pledge Wall screen 
layout walkthrough
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Layout:
Careful attention to baseline grid, and consistency. 
This is an example of the secondary grid usage, for 
aligning copy and panels neatly. 

Secondary branding element:
The cross acts as a bullet point, with the green line
pointing towards the text. 

Illustration: 
Depending on content, there may be space for a more 
conceptual illustration on this page to use space. 
See 3d map Fact Sheet for an example of this. 



They have the knack of taking
highly complex concepts and
issues and translating them into
simple, accessible and fun
games and exhibits.

Helen Lockhart 
Communications & Sustainability Manager
Two Oceans Aquarium

Layout:
This blue is reserved for these divider pages. 
We create interest with an overlaid image in 
the background. As with all other layouts, 
we apply thirds. The quotation is always range
left, ragged right.

Secondary branding element:
Note the use of the arrow, pointing towards the quotation. 
We do not use exclamation marks in quotations, but the 
pointer device instead. We use this pointer device 
consistently across other collaterals as a way of leading
the eye to a focal point on the layout, or image. 

Primary Branding Note:
formula D_ always written with lowercase f, 
capital D and green underscore.



Exhibit Experience Details
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Module content for the virtual chemistry lab can be customised /rand created to 
meet the required learning outcomes for your centre as well as meet the target 
audience at their competency level.
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They have the knack of taking
highly complex concepts and
issues and translating them into
simple, accessible and fun
games and exhibits.

Layout:
Careful attention to baseline grid, and consistency. 
This is an example of the secondary grid usage, for 
aligning copy and panels neatly. 

Secondary branding element:
The cross acts as a bullet point, with the green line
pointing towards the text. 

Illustration: 
Depending on content, there may be space for a more 
conceptual illustration on this page to use space. 
See 3d map Fact Sheet for an example of this. 



Standard Specifications
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Layout:
Careful attention to baseline grid, and consistency. 
This is an example of the secondary grid usage, for 
aligning copy and panels neatly. 

Secondary branding element:
The cross acts as a bullet point, with the green line
pointing towards the text. 

Illustration: 
Depending on content, there may be space for a more 
conceptual illustration on this page to use space. 
See 3d map Fact Sheet for an example of this. 



Contact 
Unit 407, Woodstock Exchange, 
66 Albert Road, Woodstock, 
Cape Town, 7975

Phone: +27 (0) 21 461 7381
E-mail: info@formula-d.com

www.formula-d.com

Layout:
This blue is reserved for the back page. 
As with all other layouts, we apply thirds.

Secondary branding element:
The pattern in the background. 
Pointer arrow as per quatation page. 
Hyperlinking social icons and web address.


